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CBS Standards and Practices has reviewed your proposed Super Bowl ad and concluded that the creative is not
within the Network's Broadcast Standards for Super Bowl Sunday. Moreover, our Sales Department has had
difficulty verifying your organization's credit status.

Should you wish to explore future buys on the CBS Television Network, the credit issue will have to be
clarified. At that point, our Standards and Practices Department would be open to working with you on acceptable
creative and appropriate daypart scheduling.

Regards,

Kristen Bartlett, Editor
CBS Program Practices
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