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Forward Looking Statements

This presentation and any subsequent Q&A may contain “forward-looking” statements,

including with respect to:
» Mylan’s anticipated earnings;
» Anticipated future financial and operating performance and results; and
» Expectations for our products and plans for growth.

These statements are made pursuant to the safe harbor provisions of the Private
Securities Litigation Reform Act of 1995. Because such statements inherently involve
risks and uncertainties, actual future results may differ materially from those expressed
or implied by such forward-looking statements. Factors that could cause or contribute to

such differences include, but are not limited to:
» The impact of competition;
» Changes in third-party relationships;
» Changes in economic and financial conditions affecting the Company’s business; and
» Unexpected legal or regulatory challenges.

For more detailed information on the risks and uncertainties associated with the
Company’s business activities, please see the reports of Mylan filed with the Securities
and Exchange Commission. The Company undertakes no obligation to update its
forward-looking statements, whether as a result of new information,

future events or otherwise.
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Who Mylan is Today

The world’s third largest generic pharmaceutical co mpany, specializing in the
development, manufacture and distribution of generi c and specialty
pharmaceutical products

Percent of revenues

» Global scale 9-months ended September 30, 2008

» Broad product portfolio

» Strong new product pipeline APAC 20%

Matrix
8%

» Horizontal and vertical integration

Generics
12%

» Balanced revenue base G North America 46%

37%

» Leading positions in key global
markets

Generics

» Strong track record of success with 34%
difficult to formulate / manufacture EMEA 34% Sl
products

» Experienced global management team

Total revenues 1 - $3.5 billion

A stable, diversified platform; well-positioned for p rofitable growth

! Total consolidated revenues excluding $468 million of revenue related to the sale of Mylan’s rights to Bystolic®. 3
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Dey Specialty Business: Overview

»

»

»

»

»

»

Fully-integrated specialty pharmaceutical division of Mylan Inc.
» Approximately 9% of total Mylan revenues for nine months ended September 30, 2008

Leadership position in U.S. respiratory market and in world-wide severe
allergy market

Differentiated product line

» Focus on specialized nebulized products for COPD with Perforomist®
» Gold standard for anaphylaxis treatment in EpiPen®

Fully integrated sales & marketing teams supporting brands
Promising product pipeline

» Proven ability to renew suite of product offerings with low risk product development

Solid marketing protection providing opportunity for sustained growth
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Dey: An Established Specialty Pharmaceutical Business

Dey acquired Dey becomes Mylan acquires
by Merck part of Merck KGaA's Generics

KGaA KGaA Business & Dey

Dey
founded in
Napa, CA

Mylan to
retain
Dey

| _ i mE EFNEEE E’BSE ®§EDBSF* 1 l#
1977 1988 1991 1987 2004 2005 2006 2007 2008 2012

Dey Dey obtained
acquired exclusive rights

DuoNeb® reaches Assess Dey Anticipated
peak sales of strategic launch of

$357mm alternatives COMBO

by Lipha to EpiPen®
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Strong Portfolio of Respiratory & Anaphylaxis Products

» Promoted branded products:

» EpiPen®

» Perforomist®
» Zyflo® CR

» Curosurf®

» Cyanokit

» Other brands:

» DuoNeb®
» Accuneb®

» (Generics:
» lpratropium
» Albuterol
» Sodium Chloride

Total Revenues

9-months ended September 30, 2008

$336 million

4%

27%

13%

B Perforomist B EpiPen
O Other Brands O Other Products
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EpiPen®: The Gold Standard for Anaphylaxis

» EpiPen® is the leader in epinephrine auto-injector
devices for the treatment of severe anaphylaxis

»  Currently holds 93% world-wide market share and
96% U.S. market share

» Dey has world-wide rights to epinephrine auto-
injector from the manufacturer Meridian
» Sells & distributes directly in U.S.
» 3"-party distribution ex-U.S. in more than 30
countries

» EpiPen® trademarks are owned by Mylan Inc. and
world-wide rights are licensed to Dey
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Perforomist® Inhalation Solution; A New Treatment
Option for Patients with COPD

» Nebulized formoterol fumarate for the maintenance
treatment of moderate to severe COPD

» Twice daily dosing, reducing the total number of daily
treatments vs.. older medications

»  Significant clinical benefits when added to Spiriva®
Handihaler®

» Improves patients’ daily activities as measured by St.
George’s Respiratory Questionnaire

» Fast and sustained bronchodilation with no evidence of
tachyphylaxis (tolerance)

» Convenient room temperature storage

» Launched in the U.S. in October 2007; successfully ]P?rl';fotrgmgﬁt
relaunched in the U.S. in March 2008 (formoterol fumarate) Inhialation Solu '0”‘
S~

»  Patent protection through mid-2021 I

10
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Other Promoted Branded Products

Product Description
»  Therapy of choice for uncontrolled asthma patients

Zyflo® CR »  Co-Promoted with Cornerstone since April 2007

»  Dey and Cornerstone launched twice-daily ZYFLO
CR in September 2007

»  Essentially doubled prescription volume since start
of co-promotion

»  Surfactant of choice for the treatment of infant
Curosurf® respiratory distress syndrome

»  Supply and Distribution agreement with Chiesi
»  Launched in the U.S. in 2000

CURQSURF
heal |p0ractanraha|
i € Intratracheal
Suspension

»  Third surfactant to enter the market

»  Achieved U.S. market leader position late in 2007
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Dey: U.S. Sales Organization Built to Achieve
Branded Product Objectives

» Retall sales team:
» 240 professional sales representatives to support selling efforts for
Perforomist®, EpiPen® and Zyflo® CR
» 22 district managers
» 2 regional directors

» Hospital sales team:
» 10 hospital sales representatives focused on maintaining leadership position
and growth of Curosurf®

» 1 national hospital manager

» National Accounts team:
» 6 account managers supporting Managed Care, Home Health Care, Long-term
Care, Trade and other key accounts

» 1 national account director

12



2008: A Year of Transition and Success

13
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2008: Making the Right Decisions

» Rebased 2008 business plan
» Relaunched Perforomist in March 2008

» Announced the decision to retain the business in September 2008

» Realigned the business to provide optimal focus on branded products

» Transition out of Napa facility over the next two years
» Relocate commercial organization to the East Coast by 2Q09
» Leverage Mylan’s R&D infrastructure to support Dey R&D initiatives 3Q09
» Relocate manufacturing operations by mid 2010

» EXpected continued earnings accretion in 2009 and beyond

A year committed to planning & building operational excellence

14
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Dey: An Established Revenue Base

Total Revenues

700 -

600 -

500 - 9-months ended

September 30, 2008

400 +

300 -

200 -

100 A

O_

2004 2005 2006 2007 2008

Consistent revenue growth excluding DuoNeb franchis

15
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2008: Strong Financial Performance

» Performance Drivers
» Perforomist® successfully relaunched
» EpiPen® maintains a 96% U.S. market share in a growing market
» Curosurf® achieves leadership position

» Nine months ended Sept 2008

» Total revenues - $336 million
» Segment profitability? - $50 million
» Adjusted diluted EPS? contribution - $0.10

» 2008 full year guidance

» Adjusted diluted EPS? contribution - $0.07 to $0.082
» Fourth quarter anticipated to be impacted by EpiPen® seasonality

2008: A transitional and successful year for Dey

1Dey’s segment profitability and contribution to Mylan’s adjusted diluted EPS excludes business realignment costs and the impact of the first quarter $385
million non-cash goodwill impairment charge.
2Guidance as provided on Mylan’s October 30, 2008 third quarter earnings conference call. The inclusion of this information in today’s presentation is not an

update or reiteration of that financial guidance. 16



2009 and Beyond:
Well Positioned for Continued Growth

17
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EpiPen®: World-Wide Leader

7,000,000
6,000,000
5,000,000
4,000,000

3,000,000

# of Units

2,000,000
1,000,000

0

[] Twinject
B Anapen
O EpiPen

2005

2006

2007

2008P

EpiPen® has 93% world-wide market share

Source: 2008 IMS MIDAS. 2008 is projected based on data through Sep-08. Includes the following countries: Austria, Canada, Czech Rebublic, Germany,
Netherlands, Poland, Portugal, Sweden, UK, USA; Twinject® is available in Canada and the USA; Anapen is available in all countries except Canada and USA.

18
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Strong U.S. EpiPen® Total Prescription Growth

2,000,000

1.750,000- ng(‘"

1,500,000+

1,250,000+

1,000,000+

Total Prescriptions

750,000+

500,000+
1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

(E)

Driven by key differentiators: confidence in the Ep IPen® brand

& years of reliability
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EpiPen®: Significant Opportunity for Continued Growth

12 million @
©
QO
'}
©
| —
~10 million =
(B)
o
c
-
1.9 million
# of at # of EpiPen® Prescriptions
Risk Patients Written Annually (2)

(1) JACI Vol 115, 2005.
(2) 2007 Verispan PDDA data.

20
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Perforomist®. Key Contributor to LABA Market Growth

6,000
- 000 » Solid marketing protection through June
el 38% 2021
S4000 — l » Six issued U.S. patents
§3000 | » One pending U.S. application
S
52000 2 —  » Infringement lawsuit against Sepracor
glooo mmen| |0 (Brovana®) o |
’ » Dey is vigorously asserting its IP rights
0 | | | | | » Dey seeks infringement damages and
2007 3Q07  4Qo7 1Q08 2008 3Q08 injunctive relief

O Brovana M Perforomist

Perforomist ® is quickly gaining share of the nebulized LABA mark et

Source: 2008 IMS NSP
21
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Perforomist®: Selling in all Relevant Customer Channels

Vial Demand (000's)

omm R

4Q07 1Q08 2Q08 3Q08

[ Retail @ Home Health Care M All Other

Home Health Care is a key customer segment

Source: IMS NSP. Retail includes Chain Stores, Food Stores, and Independent Pharmacies. 22
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Perforomist®: Fulfilling Unmet Needs

U.S. Population (306.5 million)

12.2 Million Diagnosed COPD Patients

Mild COPD 8.6 Million Moderate & Severe COPD Patients

A New Treatment Option for Nebulizing Patients

Source: Estimates from management’s Perforomist® forecast model; specific sources available upon request 23
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Perforomist® Patient Forecast Assumptions

» There are 2.4 million patients using P4
nebulized products for COPD that
are potential candidates for a /
nebulized LABA
2008 2009 2010

Will meet projections in 2008; on track to achieve 2009 and 2010 goals

24
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Dey: Promising Product Pipeline

Project Mode of Indication Markets Status Estimated
Name Use Launch
Timing
NGA* Injection Anaphylaxis Global Filed in U.S. 2H09
Perforomist® Nebulization COPD Global Filed in EU 2010
COMBO Nebulization COPD Global Phase [I/111 2012

* In partnership with Meridian who developed and will manufacture; Dey will commercialize globally

Contributors to revenue and earnings growth in 2009

and beyond

25
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Summary

» Dey: a very strong, stand-alone, niche Specialty Pharmaceutical
business

» Strong base business
» Excellent platform for growth

» Solid contributor and complement to Mylan’s growth strategy

26



