Dear ...
In good times and bad, you have chosen New York as your business address because it is the intellectual and creative capital of the world. You feed off its energy and prosper from its reputation.
Sinatra said it best, “If you can make it here, you can make it anywhere.”
Well just like a generation ago when Sinatra appeared in now iconic I LOVE NEW YORK commercials that forever changed the way states market tourism, New York’s tourism industry is again at a defining moment and looking for its voice.
In the midst a national economic downturn and record state budget deficits, New York finds itself with no money to produce a much needed TV commercial for this summer’s critical tourism season.
That’s why I LOVE NEW YORK is asking for pro bono assistance from the state’s film and TV industry to produce a thirty second TV commercial promoting New York State.   We already have celebrity talent lined up to donate their time, including Rachael Ray, Mark Sanchez, Jim Kelly, Edward Norton and others.
Please read the attached proposal drafted by I LOVE NEW YORK to see how your unique talents can be put to work and the benefits you will receive from helping revitalize the iconic I LOVE NEW YORK brand and driving tourism across the state.
Remember that a commercial production company’s response or lack of response to this call to action will not affect or influence in any manner any business a company may have before I LOVE NEW YORK, Empire State Development or the State of New York.  I LOVE NEW YORK reserves the right to accept or reject any offer made by a commercial production company in response to this call to action in its sole discretion.
Thanks for being a New Yorker and knowing what that means….Please see below for the details.
<image001.jpg>

PARTNERSHIP OPPORTUNITY:
I LOVE NEW YORK TOURISM THIRTY SECOND TV COMMERCIAL
 
Overview:
I LOVE NEW YORK, New York State’s tourism promotional arm, has been one of the world’s most iconic and recognized branding campaigns since its creation in 1977 during the height of a severe economic crisis.  A generation later the State once again is in the midst of an historic, national economic downturn. Statewide budget shortfalls have resulted in a severe lack of funds available for the marketing of the State as a tourism destination.
As the State tourism sector supported over 660,000 jobs in 2009, generated $46B in spending and nearly $13B in tax revenue it is critical that I LOVE NEW YORK execute a tourism campaign to impact and sustain visitation throughout New York State (www.iloveny.com).
That’s why I LOVE NEW YORK is asking for pro bono assistance from the State’s film and TV industry and creative community to produce an impactful thirty second TV commercial to promote New York State this summer tourism season.
Call to Action:
I LOVE NEW YORK is seeking to partner with one of the State’s talented creative companies to produce, on a gratis basis, a thirty second commercial promoting I LOVE NEW YORK tourism.
The chosen production company will have the advantage of incorporating celebrity talent who has already agreed to donate their time to appear in the commercial and creative that I LOVE NEW YORK has developed. These celebrities include: author and TV host Rachael Ray; NY Jets star quarterback Mark Sanchez; Buffalo Bills Hall of Fame quarterback Jim Kelly; and award-winning actor Edward Norton, among others.
The company donating their talent and expertise will produce a spot that will continue to revitalize the iconic I LOVE NEW YORK brand, while drawing national attention to its own business brand.
Elements that must be included in the spot:
       Work with our creative as directed
       Thirty second in length
       A call to action to iloveny.com either visually or by dialogue
       A representation of or concept that advertises the entire state
Deadline:
The commercial must be completed and in-market by end of June 2010 to impact the summer season.
Benefits:
       Direct association with one of the world’s most iconic brands
       Positive publicity/ image enhancement resulting from helping State in time of need
       Opportunity to showcase abilities/talent on a national and international stage
Marketing:
I LOVE NEW YORK will strongly support the creation of the ad with a full-on publicity push that will include:
       Announcement press conference and accompanying press release and interviews including the chosen company, Governor David A. Paterson and State tourism officials
       Full multi-market ad buy and campaign
       Web and social buzz-building of the partnership:  I LOVE NEW YORK’S Twitter handle I_LOVE_NEW_YORK has the largest following among any State
Process:
If you are interested in partnering with I LOVE NEW YORK please contact us no later than May 19, 2010 and send a reel or recent representation of your work; we will share creative with interested partners.
I LOVE NEW YORK reserves the right to refuse or amend any offer they receive.
Contact Information:
Please contact both:
Pat Swinney Kaufman,
Executive Director,
NYS Governor's Office for Motion Picture and Television Development
pkaufman@empire.state.ny.us; Tel: 212-803-2330
 
Edward Maitino,
Managing Director,
NYS Division of Marketing, Advertising and Tourism
emaitino@empire.state.ny.us; Tel: 518-292-5360
 
 

	Visit our new website at www.esd.ny.gov


